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EXECUTIVE SUMMARY 
In December 2011, JCC launched the Good Men Campaign with the long-term goal to contribute 

to the reduction of violence against women in Cambodia by transforming gender norms. Its specific 

objectives are to challenge and question gender norms that perpetuate violence against women, 

promote understanding of different ways of “being a man,” and encourage changes in attitudes and 

behaviour towards gender equality. The campaign uses a primary prevention approach, seeking to 

prevent violence before it occurs, and addressing the underlying root causes of VAW. The 

implementation of the campaign will use mass media, social mobilization activities, interpersonal 

communication and advocacy/institutional mobilisations targeting more than 3,500,000 men aged 

15 to 49. 

 

As a monitoring and evaluation component of the campaign, an evaluation is being carried out by 

Domrei Research and Consulting to assess the impact of the Good Men Campaign through 

baseline and end line surveys. Overall objectives for the evaluation of the campaign are to: 

 

1. Determine knowledge and perception change outcomes of the campaign over a period of 

12 months utilizing baseline and end line data; 

2. Determine attitudinal and behavioural change outcomes of the campaign over a period of 

12 months utilizing baseline and end line data; 

3. Track media exposure within each of the clusters of the target population (youth/rural, 

youth/urban, adult/rural, adult/urban, youth illiterate, adult illiterate, etc.) 

 

The instrument used for the baseline survey was adapted from the Gender-based Violence and 

Masculinities Collaborative Research Project for Asia and the Pacific, implemented by Partners for 

Prevention (P4P). The questions were originally taken from the International Men and Gender 

Equality Survey (IMAGES) instrument that has been conducted in South Africa, Chile, Mexico, 

Croatia, Brazil and India. Twenty questions on media outlooks and use of different media were 

added to the adapted instrument. 

 

The baseline survey was conducted with 1519 respondents in three randomly selected 

provinces—Pursat, Kampong Chhnang and Takeo—and Phnom Penh. The capital city of 

Cambodia, Phnom Penh was selected to provide a comparison between rural and urban settings.  

KEY FINDINGS 

Respondent Information  

The response rate for the baseline study respondents was 96 percent, with 1519 out of 1578 

potential respondents successfully interviewed. Most of the respondents (71%) were adult men 25-

49 years old. The other 29% were classified as youth, 15-24 years old. 83 percent of all 

respondents had a positive reaction to the overall interview experience. 

 

59 percent of all respondents had some kind of secondary education, with 5% attending university. 

Most of the respondents were considered literate or semi-literate, but youth respondents were 

more likely to be literate, and adults were more likely to be semi-literate.  
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Childhood Experience  

13 percent of the respondents reported that their parents are divorced. 46% reported that their 

fathers were never or rarely at home when they were growing up, although not legally divorced.  

 

In their childhood experiences, the respondents’ fathers were generally equal partners in decision-

making regarding children and major expenses, as well as active participants in most domestic 

activities, especially child-rearing. However, mothers were generally the decision-makers for daily 

household expenditures such as food and clothing, and performed the most domestic chores, 

especially washing clothes. 

 

Attitudes about Men and Women Relationships 

While most of the respondents agreed that women and men should be treated equally, and that 

men should share housework with women, the respondents also believed that women should obey 

their husbands and that it was a woman’s role to take care of the home and family. This inequality 

was further reflected in the respondents’ views on violence against women, with the majority of 

men believing that women should tolerate domestic violence, husbands have a right to punish their 

wives, and that women are usually to blame for being raped. However, it is interesting to note that 

82% of respondents disagreed or strongly disagreed with the more personal statement, “There are 

times when a woman deserves to be beaten.”   

 

Intimate Relationships 

27 percent of youth respondents reported having sex with a woman, and 18% reported having ever 

been married. Of all respondents who ever had sex, the average age of first sexual experience 

was 22 years old. Among married youth in this survey, a large majority (85%) reported never or 

rarely quarrelling with their wives. Among adult men, the number was slightly lower (69%), but still 

significant. 

  

Regarding household decision-making, the majority of respondents were equally involved in 

decisions concerning children and large household expenses, but were less involved in issues 

concerning women’s health and daily expenses. This is similar to the decision-making patterns 

reported by respondents about their childhood households. Also similar to childhood experience, 

men reported being more involved in taking care of children than in other household chores, 

especially washing clothes.  

 

Attitudes towards witnessing violence against women firsthand were mixed, depending on the 

relation of the perpetrator to the respondent. 85 percent of respondents said that they would try to 

stop a friend if they saw them committing violence against women. When the perpetrator is a 

stranger, however, the respondents were more careful in dealing with the problem. 29 percent said 

they would do nothing, while 24 percent would ask other people to help intervene such as the 

police. 

 

Fatherhood 

64 percent of respondents reported having biological children, and 61% are currently living with 

them. Of the fathers not living with their biological children, the majority said they usually (at least 

1-2 times per year) provide money for their child’s expenses. 
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The men surveyed tended to be active participants in pregnancy and child-rearing activities, with 

84% of them accompanying their pregnant wives to any prenatal visit, and 95% of them present at 

the birth of their last child. Even among those that were not present at the birth, 35% of them took 

paternity leave during or after the birth of their child.  

 

58% of men said that they often or very often play with their children; among youth parents this 

number rose to 70%. Participation numbers dropped for other activities, especially among youth 

parents, such as helping with homework and discussing personal matters. The reason for this may 

be that most of the youth parents in the survey have children who are too young to have homework 

(preschool age), or who they feel are not yet ready to discuss personal matters.  

 

Policies  

The men surveyed had a good knowledge of Cambodian laws and policies regarding domestic 

issues. Most of them know and/or support both paternity leave laws and laws preventing VAW and 

discrimination against homosexuals in Cambodia. And most are satisfied with the terms of the 

VAW laws, and the equal division of property in cases of divorce. Slightly more than half (51%) of 

all men had participated in community meetings regarding VAW, and most of them have been 

exposed to VAW prevention campaigns, both in their community and through TV and radio 

promotions. 

 

The large majority of respondents (90%) feel that the Chbab Phoh/Srei (traditional Cambodian 

laws for men and women) are still relevant to them and their community, and most of the 

respondents (53%) have studied the Chbab Phoh/Srei to some degree.   

 

Mass Media Habit 

Respondents in this survey have a lot of media exposure, with television being slightly more 

popular than radio. Over half of all respondents both watch TV (62%) and listen to the radio (52%) 

at least once a day, and the large majority tune in to the radio or TV at least once a week. Possibly 

because of this frequent usage, respondents also ranked TV and radio as their preferred medium 

for access to information. 

 

The most popular time to watch TV was in the evening from 7pm to 9pm, with CTN, Bayon, TV5, 

TV9, MYTV, and TVK the most-watched channels. Over 80% of all TV watchers said that they 

watch CTN. The most popular time to listen to the radio was in the morning from 6am to 11am 

(50% of all radio listeners) and again in the evening from 7pm to 9pm. The top five radio stations 

listened to were: FM103, FM95 Bayon, FM102, provincial radio stations and Radio Free Asia 
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BACKGROUND  
Paz Y Desarrollo (PYD) is a Spanish international non-governmental organization, created in 1991, 

working towards the improvement of living conditions of communities in the most vulnerable 

countries. In Cambodia, PYD’s objectives are: 1) to improve opportunities and encourage 

Cambodian women’s role in social, political and economic areas; 2) to promote political 

participation with gender equality; and 3) economic and social empowerment with a gender 

perspective. PYD is coordinating the Joint Communications Campaign (JCC) in partnership with 

other partners. The JCC is a 5-year social and behavioural change communication campaign 

focused on primary prevention of violence against women (VAW), which targets the Cambodian 

male population between 15 to 49 years old. 

  

The specific objectives will be attained through the implementation of communication interventions 

using various channels: mass media, interpersonal communication, social mobilisation and 

institutional mobilisation or advocacy. 

 

In December 2011, JCC launched the Good Men Campaign with the long-term goal to contribute 

to the reduction of violence against women in Cambodia by transforming gender norms. Its specific 

objectives are to challenge and question gender norms that perpetuate violence against women, 

promote understanding of different ways of “being a man,” and encourage changes in attitudes and 

behaviour towards gender equality. The campaign uses a primary prevention approach, seeking to 

prevent violence before it occurs, and addressing the underlying root causes of VAW. The 

implementation of the campaign will use mass media, social mobilization activities, interpersonal 

communication and advocacy/institutional mobilisations targeting more than 3,500,000 men aged 

15 to 49. 

 

As a monitoring and evaluation component of the campaign, an evaluation is being carried out by 

Domrei Research and Consulting to assess the impact of the Good Men Campaign through 

baseline and end line surveys. Overall objectives for the evaluation of the campaign are to: 

 

1. Determine knowledge and perception change outcomes of the campaign over a period of 

12 months utilizing baseline and end line data; 

 

2. Determine attitudinal and behavioural change outcomes of the campaign over a period of 

12 months utilizing baseline and end line data; 

 

3. Track media exposure within each of the clusters of the target population (youth/rural, 

youth/urban, adult/rural, adult/urban, youth illiterate, adult illiterate, etc.) 

  



Good Men Campaign Baseline Report 12 

Domrei Research and Consulting 
Meaningful research for advocacy and action 

METHODOLOGY 

SAMPLE DESIGN 

The Good Men Campaign baseline survey was conducted in three provinces (Pursat, Kampong 

Chhnang and Takeo) and one city (Phnom Penh). The three provinces were randomly selected 

and in addition, the capital city, Phnom Penh, was selected to allow for comparison between rural 

and urban settings. 

Within each randomly selected province and city, clusters/villages were then randomly selected 

based on the most recent enumeration of villages from the 2008 census update. However, 

because village sizes vary greatly within a province, a probability proportional to size (PPS) 

method was undertaken. PPS takes into consideration the size of the unit (village) during the 

selection process, which allows villages that have a large population size, just as much a chance 

of selection as villages that are very small. In each of the three provinces and Phnom Penh, 19 

clusters/villages were selected through PPS.  

A random sampling was conducted within the sample villages using a modified version of the 

Expanded Program for Immunisation (EPI) Random Walk Method to select 20 households with 

men aged 15 to 49 years old to be interviewed. In order to respect the confidentiality of 

respondents and to reduce risk to their safety, only one man was interviewed for each household 

which was selected randomly.  

 
Table 1: Sample design by province 

Provinces 
Number of 

Villages 

Number of 

Households 

per Village 

Number of 

Respondents 

Kampong Chhnang 19 20 380 

Takeo 19 20 380 

Pursat 19 20 380 

Phnom Penh 19 20 380 

TOTAL 76 80 1520 

 

INSTRUMENT 

The instrument used for the baseline survey was adapted from the Gender-based Violence and 

Masculinities Collaborative Research Project for Asia and the Pacific, implemented by Partners for 

Prevention (P4P). The questions were originally taken from the International Men and Gender 

Equality Survey (IMAGES) instrument that has been conducted in South Africa, Chile, Mexico, 

Croatia, Brazil and India. Twenty (20) questions on media outlooks and use of different media were 

added to the adapted instrument.  

 

The questions in the instrument were translated into Khmer and then pre-tested in a sequence of 

small-scale field surveys to ensure understanding of the questions by the respondents. The final 

version was then back translated into English to make sure that the main ideas were translated or 

captured correctly during the translation. The instrument was divided into 8 sections: 

 

Section 1: Respondent Information 
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Section 2: Childhood Experience 

Section 3: Attitudes about Men and Women Relationships 

Section 4: Intimate Relationships 

Section 5: Fatherhood 

Section 6: Policies  

Section 7: Mass Media Habit 

Section 8: Literacy  

DATA COLLECTION  

Four teams, each consisting of one field supervisor, one field data editor and four interviewers 

conducted the household interviews. Data collection took place over ten days from November 22nd 

to December 1st 2011. For Phnom Penh, data collection was divided into two schedules due to 

issues encountered during the first data collection where village/cluster chiefs were asking 

permission letters signed by the city hall for the survey to be conducted in their clusters.   

 

The research teams conducted random sampling using a modified version of the Expanded 

Program for Immunization (EPI) Random Walk method. This random sampling method involves a 

number of steps:  

• Based on the pre-determined required number of interviews the village population is 

ascertained and a sampling ratio is calculated.  

• Then key intersections in the village are identified and one is chosen at random. From this 

point, researchers turn right and walk down the road/path selecting every nth household 

based on the sampling ratio.  

• At the end of the road they turn around, cross the street, and return the way they came. 

• Whenever they come to an intersection, they always turn right. In this way, the entire village 

is covered and all households have an equal chance of being included in the sample. 

 

The field teams underwent training for three days before going to the field. The interviewers were 

trained on the instrument and conducted the final pre-testing at the end of the training.  

CONFIDENTIALITY OF DATA 

At the start of the interview, respondents were informed of the purpose and nature of the survey. 

The interviewers then requested the verbal consent of the respondent to conduct the interview. No 

names were recorded. Interviewers were also instructed to conduct the interview in private and 

follow the respondent’s choice on where and when to be interviewed.  

DATA ANALYSIS 

After fieldwork, data was entered into a specially designed data entry tool in CSPro at the Domrei 

office by trained data entry staff. The data was entered twice by different data entry staff. The first 

data entry and second data entry were compared to capture any data entry errors. Further 

cleaning of data was conducted using Microsoft Access and analysed using Stata version 11. 

Some variables, especially about attitude and perception about VAW, were analysed by comparing 

between two age groups (youth and adult men) to see differences between the two groups 

regarding gender issues. 
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SECTION 1: DESCRIPTION OF THE SAMPLE 

SAMPLE  

The response rate for the Good Men Campaign baseline study is 96 percent. 1578 households 

with men aged between 15-49 years were selected and 1519 were successfully interviewed. 2 

percent of the selected sample refused to participate, and another 2 percent were not available 

during the time of the interview. Table 2 also shows the distribution of the completed sample by 

province and city. Phnom Penh has the highest number of respondents who refused to participate 

which is not surprising because people living in the city are more reserved and hesitant to 

participate in surveys or give out information. Kampong Chhnang have the highest proportion of 

selected sample who were not available during the interview after making appointment three times.  

 
Table 2: Response rate by province 

  
Kampong 

Chhnang 
Pursat Takeo 

Phnom 

Penh 
Percentage 

Total 

Number 

Completed 379 380 380 380 96% 1519 

Incomplete 1 0 0 0 0% 1 

Refusal 2 1 2 21 2% 26 

Not Available 15 0 0 13 2% 28 

Cannot Interview 1 1 1 1 0% 4 

TOTAL 398 382 383 415 100 1578 

 

At the end of Section 6, there was a question that asked the respondents how they feel about the 

questions that were asked in the previous sections. 83 percent said that they felt good talking 

about or answering both the easy and difficult questions. 

 

 
Figure 1: Respondents’ reaction after the interview 
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SOCIO-ECONOMIC STATUS 

To determine the socio-economic status of the sample, a series of indicators were asked to the 

respondents: ownership of television, ownership of house, food expenses and health expenses. 

Interviewers were asked to categorize the households according to poorest, medium and better-off 

categories through their own observation. 74 percent of the sample households were categorized 

as medium. 46 percent lived in a wooden house with a tin roof. 

 

 
Figure 2: Wealth ranking by household sample according to interviewers 

 

 
Figure 3: House type by household 

 

Most of the sample households (79%) own a television, and 71 percent of the respondents said 

that they are the sole owner of the house they live in. When any household members get sick or ill 

and they need money to pay for medication or treatment, 92 percent of the sample households find 

it difficult to find the money to pay for health expenses.  
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Figure 4: Socio-economic status indicators 

 

AGE DISTRIBUTION 

Figure 5 below shows the distribution of the respondents’ age by 5 year group. The majority of the 

respondents were between 20 to 34 years old. The average age of the sample is 31 years.  

 

 
Figure 5: Distribution of age by age group (n=1519) 

 

29 percent of the total respondents were young men aged 15 to 24 years and represent one of the 

target groups of the good men campaign.  

 
Table 3: Proportion of youth and adult respondents 

  % N 

Youth (15-24 yrs) 29.1% 442 

Adult (25-49 yrs) 70.9% 1077 

Total 100.0% 1519 
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EDUCATION 

To illustrate the education level of the respondents, they were asked if they ever attended formal 

schooling. 95 percent (n=1439) reported that they had attended school, and the highest grade that 

most of them have completed is grade 12 (or upper secondary level). 5 percent reported that they 

completed university level (grade 13) or tertiary education. Figure 6 shows the distribution of the 

highest grade completed as reported by the respondents.  

 

 
Figure 6: Distribution of highest grade completed (n=1439) 
 

One section of the instrument presented the respondents with a set of four questions to determine 

their level of literacy. Figure 7 shows the distribution of the respondents’ literacy levels according to 

three categories and by target groups (youth and adult). A higher proportion of youth respondents 

are literate, and a higher proportion of the adult sample is semi-literate. 

 

 
Figure 7: Distribution of literacy category by target group (n=1519) 
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MARITAL STATUS 

The respondents were asked a series of marital status questions to determine if they have ever 

been married, ever lived with a woman or ever had a girlfriend. Figure 8 shows the distribution of 

the respondents’ relationship status by target group. 58 percent of youth respondents reported that 

they never had a relationship, while the vast majority of the adult sample has ever been married. 

 

 
Figure 8: Marital status of the respondents by target group 
 

The average age of the respondents when they first got married was 24 years old. The youngest 

age to get married was 14 years old. Figure 9 presents the age distribution of the married 

respondents when they first got married. Around 5 percent were between 15 to 18 years old when 

they first got married. 

 
Table 4: Mean age when first married by target group 
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Figure 9: Age distribution when first married (n=1047) 
 

The ever married respondents were further asked to describe how they came to marry their wife. 

71 percent said that they chose each other, and their parents agreed with the union. Some of the 

respondents reported that their parents chose their wife.  

 
Table 5: How married respondents chose their wife 

  Youth Adult N 

Chose each other-parents agreed 70% 71% 742 

Chose each other-parents disagreed 0% 1% 5 

My parents chose her 30% 28% 295 

Her parents chose me 0% 0% 4 

KR marriage 0% 0% 1 

TOTAL 77 970 1047 

 

INCOME AND EMPLOYMENT 

Figure 10 show that the majority of the respondents (44%) reported that they are the main income 

provider in their households. An additional seven percent reported that the main providers are 

either their brother or sister. 1315 of the respondents (87%) said that they have worked or earned 

income within the last year. 552 of them reported that they receive their main source of income on 

a daily basis. Among those, 41 percent reported earning between 10,000 to 20,000 Riels per day 

(see table 6). Most of them are working as farmers, labourers or fishermen. 
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Figure 10: Provider of main source of income in the family (n=1519) 

 
Table 6: Proportion of daily income in riels 

Daily Earning % N 

less than 5000 Riels 4% 22 

5000-10000 Riels 19% 106 

10000-20000 Riels 41% 226 

more than 20000 Riels 36% 198 

Total 100 552 

 

Of those 293 respondents who receive their income in a monthly basis, 49 percent said they earn 

less than 100 US dollars each month. Only 2 percent reported to earn more than 600 US dollars 

per month. Among 49 percent, most are working as professionals, security staff or manual 

labourer. 

 
Table 7: Proportion of monthly income in us dollars 

Monthly Earning % N 

less than 100 USD 49% 145 

100-300 USD 44% 128 

300-600 USD 5% 15 

more than 600 USD 2% 5 

Total 100 293 

 

Table 8 shows that 51 percent of the respondents who reported to receive their income yearly said 

that they earn between two to eight million Riels. Majority of the 51 percent who earns 2-8 million 

yearly are into farming or fishing. 
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Table 8: Proportion of yearly income in riels 

Yearly Earning % N 

less than 2 million Riels 39% 182 

2-8 million Riels 51% 240 

8-15 million Riels 8% 37 

more than 15 million Riels 2% 11 

Total 100% 470 

 

The most common type of work, especially for respondents who lived in the rural villages, was 

farming or fishing (46%). Only 9 percent identified as a professional of some kind (e.g. teachers or 

doctor). There is no difference in type of work between youth and adult. 

 

 
Figure 11: Type of work respondents normally do (n=1315) 

 

STRESS AND DEPRESSION ASSOCIATED WITH UNEMPLOYMENT 

The respondents were asked to strongly agree, agree, disagree or strongly disagree to a series of 

statements associated with stress and depression when they experienced unemployment or when 

they are not earning enough. The data are presented by target groups to see if there is a 

difference between young men and adult males. Figures 12 and 13 shows the percentage of 

respondents who said that they agree or strongly agree with the series of statements about work-

related stress and depression. A high percentage of men (both adult and youth) reported to have 

experienced stress or depression when not having enough income or work. 
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Figure 12: Percentage of respondents who agreed to statements of work-related stress 
 

Among currently unemployed respondents, 84 percent felt ashamed to face their family because 

they are out of work. Figure 13 shows that adult respondents are more likely to feel shame or 

consider leaving the family when they are unemployed. 

 

 
Figure 13: Percentage of unemployed respondents who felt unemployed-related depression 
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SECTION 2: CHILDHOOD EXPERIENCES 

Childhood experiences can be a factor that influences men and women in their understanding and 

attitudes on gender. 13 percent of the respondents reported that their parents are divorced. And 

among those who have both parents living together, only 54 percent said that their fathers were 

often at home when they were growing up, while a large majority reported that their mother was 

often at home with them. 

 
Table 9: Proportion of respondents whose parents are divorced 

  Youth Adult n 

Parents Not Divorced 85% 88% 1321 

Parents are Divorced 15% 12% 198 

Total 100.0% 100.0% 
 

Number 442 1077 1519 

 

 

 
Figure 14: Percentage distribution of how often mothers and fathers stayed at home 
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The experience and environment that the respondents experienced growing up can influence their 
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Figure 15: Decision-making during childhood 

 
Table 10: Proportion of decision making in the household of origin 

Decision Making 

Involving Children Youth Adult Total N 

Mother 20% 21% 231 

Father 25% 22% 261 

Both equally 55% 57% 638 

Daily expenses 
   

Mother 72% 68% 783 
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Major expenses 
   

Mother 13% 15% 162 
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Total 312 823 1135 
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In this section, all the respondents were asked to recall their Father’s participation in domestic 
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their fathers often or very often took care of them when they were growing up. This is in contrast to 

other chores, which most participants reported that their fathers never or only sometimes did. 

 

 
Figure 16: Frequency of fathers’ share in household chores 

 
Table 11: Proportion of frequency of fathers' share in household chores 
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SECTION 3: RELATIONS BETWEEN MEN AND WOMEN 
To measure the respondents’ gender-related attitudes, we adapted the GEM scale,1 a collection of 

statements used to determine attitudes of men. A series of statements were read to the 

respondents and they were asked if they strongly agree, agree, disagree or strongly disagree.  

ATTITUDES TOWARD GENDER EQUALITY 

A high proportion of the respondents agreed to most of the inequitable gender norms. 84 percent 

strongly agreed or agreed that the woman’s most important role is to take care of her home and 

family, and 95 percent think that a woman should obey her husband. In terms of sharing of 

household work, more than 90 percent of the respondents said that their community and 

themselves think that the husband should share in doing domestic duties. 

 
Table 12: Percent distribution of attitude of men towards gender equality 

Gender 

Youth                                 

(n=442) 
Adult                       

(n=1077) 
Total              

(n=1519) 

% N % N % 

 Woman's most important role is to take care of her home and family 

Strongly Agree 42 185 45 488 44% 

Agree 40 178 40 427 40% 

Disagree 11 48 10 113 11% 

Strongly Disagree 7 31 5 49 5% 

I think that a woman should obey her husband     

Strongly Agree 47 208 49 533 49% 

Agree 48 214 46 497 47% 

Disagree 4 16 4 41 4% 

Strongly Disagree 1 4 0 5 1% 

My community thinks that men should share house work with women 

Strongly Agree 43 191 39 421 40% 

Agree 49 218 57 609 54% 

Disagree 7 29 3 31 4% 

Strongly Disagree 1 4 1 15 1% 

I think that men should share the work around the house   

Strongly Agree 40 177 37 402 38% 

Agree 54 237 58 629 57% 

Disagree 5 24 3 31 4% 

Strongly Disagree 1 4 1 13 1% 

I think that people should be treated the same whether male or female 

Strongly Agree 45 201 46 497 46% 

Agree 46 202 46 491 46% 

Disagree 6 25 6 61 6% 

Strongly Disagree 3 14 3 27 3% 

 

 

                                                
1
 Pulerwitz, Julie and Gary Barker, 2007. “Measuring attitudes toward gender norms among young men in 

Brazil: Development and psychometric evaluation of the GEM scale,” Men and Masculinities published online 
ahead of print, 18 May. 
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ATTITUDES TOWARDS VIOLENCE AND RAPE 

Respondents showed a high acceptability of women tolerating violence for their family or if they 

deserve it. In the statements, “A woman should tolerate violence in order to keep her family 

together,” and, “I think that if a wife does something wrong her husband has the right to punish 

her,” 52 percent and 44 percent of the respondents respectively agreed. And 34 percent of the 

total respondents think that it is not rape if the woman doesn’t physically fight back. 

 
Table 13: Percent distribution of attitude of men on violence and rape 

Violence and Rape 

Youth                                 

(n=442) 
Adult                       

(n=1077) 
Total              

(n=1519) 

% N % N % 

There are times when a woman deserves to be beaten   

Strongly Agree 4 17 4 41 4% 

Agree 12 53 15 164 14% 

Disagree 32 141 34 371 34% 

Strongly Disagree 52 231 47 501 48% 

A woman should tolerate violence in order to keep her family together 

Strongly Agree 14 60 21 226 19% 

Agree 33 145 33 359 33% 

Disagree 25 110 23 245 23% 

Strongly Disagree 29 127 23 247 25% 

I think that if a wife does something wrong her husband has the right to punish her 

Strongly Agree 8 34 11 123 10% 

Agree 32 143 34 366 34% 

Disagree 36 160 36 388 36% 

Strongly Disagree 24 105 19 200 20% 

I think that when a woman is raped, she is usually to blame   

Strongly Agree 3 13 6 70 5% 

Agree 12 53 15 163 14% 

Disagree 37 162 38 405 37% 

Strongly Disagree 48 214 41 439 43% 

I think that if a woman doesn't physically fight back, it is not rape 

Strongly Agree 7 32 9 95 8% 

Agree 24 104 26 285 26% 

Disagree 33 147 33 359 33% 

Strongly Disagree 36 158 31 335 32% 

 

ATTITUDES TOWARDS MASCULINITIES 

88 percent of the total respondents agreed that men need to be tough, and 40 percent are willing 

to defend their reputation with force if they feel insulted. Men who said that they would be ashamed 

to have a homosexual son make up 63 percent of the total respondents. 
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Table 14: Percent distribution of attitude of men on masculinity and reproductive health 

Masculinities and 

Reproductive Health 

Youth                                 

(n=442) 
Adult                       

(n=1077) 
Total              

(n=1519) 

% N % N % 

If someone insults me, I will defend my reputation with force if I have to 

Strongly Agree 7 30 9 102 9% 

Agree 29 128 32 349 31% 

Disagree 35 156 36 389 36% 

Strongly Disagree 29 128 22 237 24% 

To be a man you need to be tough       

Strongly Agree 44 195 46 496 45% 

Agree 44 196 43 464 43% 

Disagree 10 42 9 93 9% 

Strongly Disagree 2 9 2 24 2% 

I think that it would be shameful to have a homosexual son   

Strongly Agree 34 150 34 365 34% 

Agree 27 119 30 327 29% 

Disagree 22 99 22 237 22% 

Strongly Disagree 17 73 14 148 15% 

I think that a man should have a final say in all family matters   

Strongly Agree 15 65 30 218 19% 

Agree 34 149 33 353 33% 

Disagree 32 143 30 327 31% 

Strongly Disagree 19 85 17 179 17% 

It is a woman's responsibility to avoid getting pregnant   

Strongly Agree 12 54 17 188 16% 

Agree 34 152 42 456 40% 

Disagree 33 145 29 315 30% 

Strongly Disagree 20 89 11 115 13% 

I think that a woman cannot refuse to have sex with her husband 

Strongly Agree 7 30 8 88 8% 

Agree 31 136 31 332 31% 

Disagree 34 152 38 404 37% 

Strongly Disagree 28 124 23 253 25% 

 

Table 14 shows that 40 percent of the respondents agreed that women are responsible for 

avoiding pregnancy. It is interesting to note that the adult respondents were more likely to agree 

with this statement than the youth group. A significant proportion of respondents (39%) agreed that 

women cannot refuse to have sex with their husbands. 
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SECTION 4: INTIMATE RELATIONSHIPS 
Among youth respondents, only 27 percent reported having sex with a woman. Of the 1143 

respondents who said that they ever had sex, their average age when they had their first 

experience was 22 years old. 95 percent of the total respondents reported to have had a sexual 

intercourse with a woman. Even those who never had a relationship, small proportion reported to 

have sex with a woman. 

 

  Youth Adult N 

Never had sex 73% 5% 376 

Ever had sex 27% 95% 1143 

Total 100% 100%   

N 442 1077 1519 

 

PARTNERS’ AGE, EDUCATION AND INCOME 

Sometimes inequality in terms of education and income between men and women or husbands 

and wives can be a factor for gender-based violence. Respondents who have a current wife or 

partner were asked about their education and income in relation to their wives/partners. Among the 

youth respondents, 45 percent reported that their wives/partners are more educated than them, 

while more adult respondents said that they are more educated than their wives/partners. 60 

percent of men said that they earn more than their wives/partners.  

 

 
Figure 17: Partner's education and income in relation to respondent 

 

The average age of the respondent’s wife or partner is 33 years old. The youngest wife/partner is 

14 years old, as reported by the respondent. 
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Table 15: Average age of current wife/partner of respondent 

Mean Age Current Partner/Wife 

  mean sd min median max N 

Youth 22 2.7 14 21 28 85 

Adult 34 8.5 14 32 64 968 

Total 33 8.8 14 31 64 1053* 
* One missing value 

HOUSEHOLD DECISION-MAKING 

When it comes to making decisions involving children and spending large amounts of money to 

buy land or a house, both the respondent and their wife/partner have equal involvement, as 

reported by the respondents. The wife or partner generally has more say in decisions concerning 

the health of the female household members and daily expenses on basic things like food or 

clothing. “Other household members” usually means an immediate family member of the husband 

or wife – parents, sisters or brothers. 

 

 
Figure 18: Decision-making between respondent and wife/partner 
 
Table 16: Decision-making in household by age group 
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Daily Expenses       

Myself 1% 6% 58 

Wife/girlfriend 73% 77% 808 

Both equally 22% 17% 183 

Other HH member 3% 0% 5 

Major Expenses       

Myself 22% 24% 256 

Wife/girlfriend 7% 5% 56 

Both equally 66% 69% 729 

Other HH member 5% 1% 13 

 

DIVISION OF HOUSEHOLD CHORES  

Involvement of the respondents in household chores is shown in the figure and table below. There 

is less involvement of men in doing household work such as preparing food, cleaning the house 

and washing the clothes; these chores are usually done by the wife or partner. Although when it 

comes to taking care of the children 39 percent of men said that they share the task equally with 

their wife/partner. “Other” means relatives or immediate family members – mother, sister, aunt, 

nephew, etc. 

 

 
Figure 19: Respondents’ participation in household duties 
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Table 17: Respondents' participation in household duties by age group 

Household Chores 

Preparing Food Youth Adult Total N 

I do everything 3% 3% 34 

Usually me 8% 10% 101 

Shared equally 9% 14% 141 

Usually wife/partner 55% 54% 574 

Wife/partner does everything 19% 18% 193 

Neither 1% 0% 3 

Other 5% 0% 8 

Cleaning House       

I do everything 1% 3% 28 

Usually me 6% 8% 86 

Shared equally 14% 19% 194 

Usually wife/partner 50% 53% 552 

Wife/partner does everything 24% 17% 185 

Neither 1% 0% 1 

Other 3% 1% 8 

Washing Clothes       

I do everything 2% 2% 21 

Usually me 8% 6% 63 

Shared equally 13% 17% 173 

Usually wife/partner 51% 53% 557 

Wife/partner does everything 22% 22% 232 

Neither 1% 0% 1 

Other 2% 1% 7 

Taking Care of Children     

I do everything 1% 2% 17 

Usually me 1% 6% 56 

Shared equally 20% 40% 407 

Usually wife/partner 29% 39% 398 

Wife/partner does everything 13% 9% 98 

Neither 5% 0% 8 

Other 31% 4% 70 

Total 86 968 1054 

 

VIOLENCE AGAINST WOMEN 

 

Respondents who are married were further asked how often they quarrel with their wife/partner. 42 

percent of youth respondents reported that they never quarrel, while the proportion of adult 

respondents who never quarrel with their wife/partner was only 26 percent. 
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Figure 20: Frequency of quarrel between husband and wife (n=1054) 
 

Respondents reacted differently in dealing with witnessing violence being committed against 

women. 85 percent said they will stop and provide advice to a friend who is committing violence 

against women. When the perpetrator is a stranger, however, the respondents are more careful in 

dealing with the problem. 29 percent said they will do nothing, while 24 percent would ask other 

people to help intervene such as the police or someone in a position of authority.  

 

 
Figure 21: Response when witnessing violence against women by a friend or stranger 

 

Table below shows the distribution of the responses by age group. 7 percent of adult respondents 

said that they will do nothing when they see a friend commit violence against women and 31 

percent said that they would also do nothing when they see a stranger commit violence against 

women. In comparison with youth respondents, adults are more likely to do nothing (although it’s a 

very small proportion).  
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  Friend Stranger 

  Youth Adult Youth Adult 

Intervene 1% 1% 1% 2% 

Hit him 1% 0% 1% 0% 

Stop/advise him 87% 85% 50% 39% 

Console 6% 5% 4% 3% 

Ask for help others/police 4% 3% 22% 24% 

Do nothing 2% 7% 22% 31% 

Total N 442 1077 442 1077 
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SECTION 5: FATHERHOOD 
64 percent of the respondents (n=966) have biological children. The average number of children 

for each respondent is 3 and the maximum number of children reported is 9.  

 
Table 18: Number of children reported by respondents 

 
% N 

No children 36% 553 

One 15% 221 

Two 18% 281 

Three 13% 194 

Four 9% 131 

Five 5% 74 

Six 2% 36 

Seven and more 2% 29 

Total 100% 1519 

 

CHILD CARE  

Among those who have biological children, 7 percent (n=68) have children under 18 years old who 

are currently not living with them. Among those respondents, 53 (78%) said they usually give or 

send money for their child’s expenses and upkeep.  

 
Table 19: How often do you give/send money? 

  % N 

every month 54% 29 

>3 times a year 19% 10 

1-2 times a year 24% 13 

< once a year 2% 1 

Total 100% 54 

missing 2% 1 

 

Of the total respondents, 61 percent said that they are currently living with their biological or 

adopted children under 18 years old. When further asked how involved they are with their children, 

58 percent said that they often or very often spend time with their children by playing with them or 

doing some activities. 35 percent of the respondents never talk with their children regarding 

personal matters. 
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Figure 22: Frequency of the respondent's spending time with the children 

 

PATERNITY LEAVE  

Respondents were asked if they were present during the birth of their last child, and 914 (95%) 

said that they were. Only 5 percent said that they were not around during the birth of their last 

child. When asked what the reason was, most of them said that they were busy at work.  

 

 
Figure 23: Proportion of respondents who were involved with child birth and child care 

 

Of those who said that they were not present during the birth of their last child, 18 said that they 

took paternity leave during or after the birth of their child. Only 34 respondents did not attend the 

birth of their last child or take paternity leave. 
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SECTION 6: POLICIES 

AWARENESS AND ATTITUDE ON GENDER-EQUALITY POLICIES 

Nearly all men surveyed (98%) support the idea of a paternity leave law, even those that don’t 

think that one already exists in Cambodia. Large proportions (79%) of respondents are also aware 

that there is already a paternity leave law in Cambodia.  

 

 
Figure 24: Knowledge and opinion on paternity leave law 

 

During a divorce, 56 percent of the respondents think that both the husband and wife should get an 

equal amount of joint property. Only one percent thinks that the man or husband should get more 

property. When asked if the division of the property is fair, 97 percent agreed. 

 

 
Figure 25: Who gets more property in a divorce? 
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Table 20: Do you think property division is fair? 

  Youth Adult % n 

Not fair 3% 2% 3% 39 

Fair 97% 97% 97% 1477 

Missing 0% 0% 0% 3 

Total 100% 100% 100% 1519 

N 442 1077 1519   

 

62 percent of the respondents think that the mother should get custody of the children in a divorce. 

They still believe that mothers should have the responsibility to take care of the children, even in a 

divorce.  

 

 
Figure 26: Who should get custody of a child in a divorce? 

 

AWARENESS OF GENDER-BASED VIOLENCE POLICIES AND CAMPAIGNS 

Table 24 shows that 91 percent of the respondents know that there is a law on violence against 

women. Of the respondents that know about the VAW law, the majority of them disagree with both 

the statements that the VAW law is too harsh and not harsh enough (55% and 66% respectively; 

Figure 27). This indicates that most men feel the current VAW law is sufficiently fair.  

 
Table 21: Awareness of law about VAW 

  Percentage Number 

No laws about VAW 1% 18 

Yes, have laws about VAW 91% 1383 

Don't Know 8% 118 

Total 100% 1519 
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Figure 27: Opinions on laws about VAW 

 

Adult respondents are more likely to participate in or attend community meetings and activities that 

talk about violence against women than youth respondents. The majority of all respondents have 

exposure to campaigns and advertisements in the community and media channels about violence 

against women. Participation in community meetings and activities on violence against women is 

lower than other types of exposure; this might be because of the level of access or availability of 

VAW activities within the community. 

 

 
Figure 28: Proportion of men exposed to messages and campaigns on VAW 

 

ATTITUDES TOWARDS GENDER-BASED VIOLENCE POLICIES  

Most of the youth and adult respondents think that there should be a law protecting gays and 

homosexuals against discrimination. However 35 percent do not think that it is important to have 

laws against discrimination of homosexuals.  
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Figure 29: Legal protection against discrimination of homosexuals 
 

808 respondents (53 percent) said that they have studied the men’s and women’s laws in 

Cambodia, called the Chbab Phoh/Srei. Of the total respondents, more than 90 percent think that 

these Chbab Phoh/Srei laws are relevant to Cambodia and to them personally at this current time.  

 

 
Figure 30: Opinion on local men and women laws 
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SECTION 7: MEDIA HABIT 
 

Nearly all of the respondents (95 percent) watch television, compared with only 89 percent who 

said that they listen to the radio.  

 

 
Figure 31: Proportion of respondents who listen to radio or watch TV 

 

RADIO  

Among the 1355 respondents who listen to the radio, 44 percent said that they listen every day. A 

lot of the respondents said that they listened to the radio in the evening sometime between 7pm 

and 10pm. 50 percent of them also listen to the radio in the morning between 6am and 11am. 

Table 23 shows the proportion of respondents who listen to the radio during certain times of the 

day. 

 

 
Figure 32: Frequency of listening to the radio 
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Table 22: Time of the day when respondents listen to the radio (n=1355) 

Morning % N Afternoon % N Evening % N 

6:00 to 11:00 50% 677 1:00 to 5:00 14% 184 7:00 to 8:00 37% 496 

11:00 to 1:00 23% 306 5:00 to 7:00 22% 298 8:00 to 9:00 39% 532 

            9:00 to 10:00 24% 329 

            10:00 to 11:00 10% 136 

            11:00 to 12:00 4% 59 

            12:00 to  6:00 9% 125 

 

The most popular radio station that the respondents know about and listen to is FM103 with 50 

percent and 42 percent respectively. Figure 33 shows the proportion of respondents who listen to 

each radio station. Respondents were able to choose multiple answers in this section. When asked 

which stations they most listen to, the top five stations were: FM103, FM95 Bayon, FM102, 

provincial radio stations and Radio Free Asia.  

 

 
Figure 33: Proportion of radio stations that respondents know and listen to 
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TELEVISION  

 

Of the 1443 respondents who watch television, 51 percent said that they watch every day. Table 

25 shows that respondents usually watch television in the evening from 7pm to 9pm. Only 20 

percent watch TV in the morning. 

 

 
Figure 34: Frequency of watching television 

 
Table 23: Time of the day that respondents watch TV (n=1443) 

Morning % N Afternoon % N Evening % N 

6:00 to 11:00 20% 287 1:00 to 5:00 14% 207 7:00 to 8:00 70% 1019 

11:00 to 1:00 20% 286 5:00 to 7:00 39% 560 8:00 to 9:00 58% 834 

            9:00 to 10:00 23% 335 

            10:00 to 11:00 4% 64 

            11:00 to 12:00 1% 15 

            12:00 to  6:00 1% 17 

 

The most popular and most watched television station is CTN. Bayon and TV5 were also popular 

television channels watched by most of the respondents. When asked which channels they 

watched most, the five top television channels were: CTN, Bayon, TV5, TV9, MYTV, and TVK. 
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Figure 35: Proportion of TV stations that respondent knows and watches 

 

MEDIA RANKING 

 

At the end of this section respondents were asked to rank each communication medium in terms of 

ease of access to information. 37 percent said that television is most easily accessible medium, 

followed by radio in the second rank. Theatre/visual arts are the least accessible and ranked 6th by 

the respondents. 
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Meeting 14% 17% 25% 22% 14% 9% 

Friend to friend 20% 13% 20% 22% 17% 9% 

Leaflet 3% 5% 18% 17% 26% 30% 

Theatre/Visual Arts 3% 6% 13% 17% 23% 38% 
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GOOD MEN CAMPAIGN INDICATORS 
 

MESSAGE 1: MEN RESPECT GIRLS AND WOMEN 

 

Indicator 1: % of Gender-equitable men  

For each statement, respondents are asked to agree or disagree and each response will be scored 

as follows: strongly agree=1, agree=2, disagree=3, strongly disagree=4. For statements that are 

equitable norms, each response will be reverse-scored. Then all the scores will be summarized 

(high scores represent more support for gender equitable norms) to give GEM scale scores. The 

scores will then be recoded into three categories - high, moderate and low equity based on thirds 

in the range of possible scores.  

 

Indicator 1 will measure the increase in the percentage of gender equitable men according to the 

scale among the sample population by comparing baseline and end line GEM scale scores. 

• Section 3 statements 

 

MESSAGE 2: MEN REJECT ANY FORM OF VIOLENCE AGAINST GIRLS AND WOMEN 

 
Indicator 2: % of respondents who do not support any form of violence against women  

Increase in the proportion of the respondents who disagree or strongly disagree to the following 

statements: 

• There are times that a woman deserves to be beaten 

• A woman should tolerate violence in order to keep her family together 

• I think that if a wife does something wrong her husband has the right to punish her 

• I think that if a woman doesn’t physically fight back, it’s not a rape  

• I think that when a woman is raped, she is usually to blame for putting herself in that 

situation 

 

Decrease in respondents who would “do nothing” when they see a stranger/friend committing 

violence against women 

What would you do if you saw stranger/friend use violence against a woman? 

MESSAGE 3: MEN CONTRIBUTE TO CHILDREN’S EDUCATION 

 

Indicator 3: % of men involved with parenting  

Increase in the percentage of men who said that they often or very often do the three activities with 

their children in the last 12 months 

• How often you play or do activities with children 

• How often you talk about personal matter with children 

• How often you help children with homework 

 

MESSAGE 4: MEN SHARE IDEAS AND RESPECT OPINIONS OF GIRLS AND WOMEN 

 

Indicator 4: % of husband and wife making decisions equally  
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Increase in the proportion of respondents who answered that he and his wife/partner are equally 

involved in making decisions on the following: (in the last 12 months) 

• Final say regarding the health of women in the family 

• Final say about decisions involving children 

• Final say about decisions involving daily spending 

• Final say about decisions involving large spending 

 

Indicator 5: % of men who respect decisions and opinions of girls and women 

Increase in the proportion of respondents who disagree or strongly disagree with the following 

statements: - that shows norms where women are supposed to not have an opinion or make any 

decisions. 

• I think that a woman cannot refuse to have sex with her husband 

• It is a woman’s responsibility to avoid getting pregnant 

• I think that a man should have the final say in all family matters 

• I think that a woman should obey her husband 

MESSAGE 5: MEN SHARE HOUSEHOLD CHORES 

 

Indicator 6: % of husband doing household chores 

Increase in the percentage of respondents who answer “I do everything,” “usually me,” or “shared 

equally” in all of the following questions: (in the last 12 months) 

• In your household, who usually do PREPARING FOOD 

• In your household, who usually do CLEANING THE HOUSE 

• In your household, who usually do WASHING CLOTHES 

• In your household, who usually do TAKING CARE OF CHILDREN 

MESSAGE 6: MEN TALK TO RESOLVE PROBLEMS / CHANGE IN PERCEPTIONS OF 

MASCULINITY 

  

Indicator 7: % of men who do not resort to violence when resolving problems or issues 

Increase in the proportion of the respondents who disagree or strongly disagree in the following 

statements: 

• If someone insults me, I will defend my reputation, with force if I have to 

 

Increase in the proportion of respondents who say that they “never” and/or “rarely” quarrel with 

their wives: 

• How often do you quarrel with your wife? 

 

Indicator 8: % of men who changed their perceptions of masculinity 

Increase in the proportion of the respondents who disagree or strongly disagree in the following 

statements: 

• To be a man you need to be tough 

• I would be ashamed to have a homosexual son 
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EXPOSURE TO GOOD MEN CAMPAIGN 

 

Indicator 9: % of respondents exposed to Good Men Campaign 

Proportion of respondents who said that they knew one or two of any good men campaign 

activities. Additional section in end line survey instrument asking respondents about their exposure 

with the good men campaign, measure the understanding and impact of the core message of the 

campaign by asking what they have learnt 

• Have you heard about good men campaign in radio (in the last 12 months) 

• Can you describe the advertising for me? 

• What did you learn from the advertisement? 

• Have you seen campaigns and advertisement of good men campaign on TV? 

• Can you describe the TV spot for me? 

• What did you learn from the TV spot? 

• Have you participated in any of the activities of good men campaign in your communities or 

schools? (games, art, meetings, etc) 

• Can you describe the activities? 

• What did you learn from the activities? What behaviors did you model to other people? 

o Did you discuss the GMC/VAW more openly with any of your friends/family? 

o Model good GEM behaviors openly (in public)? 

o Did you ever provide counselling for your friend/family when you saw them 

committing VAW? 

o Ever participate in GMC activities? 

o Encourage friends/family to be more gender-equitable 
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APPENDIX 1: BASELINE QUESTIONNAIRE (ENGLISH) 
 

CONFIDENTIAL 

Province:  

District :  

Commune :  

Village/Cluster:  

Wealth Ranking – Poorest (0) Medium (1) Better-off (2)  

House Type – please check your own observation 

 

House palm leaves/thatch (0) house wood/roof palm leaves (1) house Wood/roof tin 
(2) house Wood/roof tile (3) brick or concrete (4) 

 

 1st attempt 1st appointment  2nd attempt 2nd appointment 3rd attempt 

Date /     /11 /     /11 /     /11 /     /11 /     /11 

Time      

Location      

Interviewer      

Result Codes - Circle the correct code    

Completed 1 

Incomplete-respondent termination  2 

Incomplete-third party interruption 3 

Respondent refusal 4 

Parent/ administrator/ husband refusal 5 

Respondent absent at 2nd appointment 6 

Cannot interview respondent. e.g. mute/deaf/mental health etc 7 

 Interviewer Editor Supervisor 1 Encoder 2 Encoder 

ID code      

Date   /      /11    /      /11    /      /11   /      /11   /      /11 

Signature      
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Introduction 

 
“Hello. How are you? I am ________ working with Domrei Research and Consulting. We are coming 
here to interview men on the general situation in their family such as their children’s health and to 
understand about our Khmer men’s life experience. Are there any men who are under 49 years old and 
over 15 years old? If so, do you have time to talk to me for about 30 to 45 minutes? Can you take time 
to talk with me? I would like to ask you some questions about your life experiences.  
Please don’t be afraid or worried because I am just asking about the situation in your family only. I will 
keep everything that you tell me entirely private and confidential and will not talk to other people about 
what you have said. You do not need to talk to me if you do not want to. And if there are any questions 
you do not want to answer, that will be fine or you can ask me to come back at a more convenient time.  
 
I want to remind you that all your answers are very important. And this is not a test. There are no right 
and wrong answers. Therefore, I want to ask you to answer honestly and tell the truth.  
 
All your answers will be combined with answers from more than 2000 other people and shared with UN 
Women and PYD (Paz y Desarollo) to improve relationship between men and women in your province.  
But your specific answers will not be identified. 
  
 
If you have any questions about this research or the survey, you can contact the Domrei administrator 
Khim Sarun on 023 222 501. 
 
Do you have any questions for me? 
Can I start asking my questions now? 
 

Section 1: Respondent’s information 

Excuse me! I now would like to ask you some questions about yourself. 

1. 
How old are you? 

101 
Age:............................. 

2. Have you ever attended school? 

No (Skip to 4) 0 

Yes 1 

3. 

What is your highest grade you have completed at school? 
Code 00 for no school    

102102102102    
Grade: 

4. 
Are you currently married or living with girlfriend? 

 103 

Married (Skip to 9) 
1 

Living with woman 
2 

Girl friend, not living with 
together 3 

No relationship 
4 



Good Men Campaign Baseline Report 50 

Domrei Research and Consulting 
Meaningful research for advocacy and action 

5. 
Have you ever been married? 

104 

No 0 

Yes (Skip to 8) 1 

6. 

Have you ever lived with a woman (not normal female 
relative or friends)?    

    

105105105105 

No 0 

Yes (Skip to 11) 1 

7. 
Have you ever had a girlfriend? 

106 

No (Skip to 11) 0 

Yes (Skip to 11) 1 

8. 
Are you currently divorced, widowed or separated? 

107107107107 

Divorced 1 

Widowed 2 

Separated 3 

9. 
How old were you when you first got married? 

First marrage    108108108108    
Age:……………… 

10. 

Was your marriage from your loving or arranging? 
Prompt by reading answer    

109109109109    

Chose each other-parents 
agreed 1 

Chose each other-parents 
disagreed  

2 

My parents chose her 3 

Her parents chose me 4 

KR marriage 5 

11. 
Who provides the main source of income in your home? 

113 

Self 1 

Wife/partner 2 

Both equally 3 

Parents 4 

Child 5 

Others.............. 6 

12. Have you worked or earned money in the last 1 year? 114 
No (Skipt to 18) 0 

Yes 1 
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13. 
Do you receive your main source of income daily/monthy or 
yearly? 

Daily 1 

Monthly (Skip to 15) 2 

Yearly (Skipt to 16) 3 

14. 
How much do you earn per day? 

(Skip to 17)(Skip to 17)(Skip to 17)(Skip to 17) 

Not more than 5000 riels 1 

5000-10000 riels 2 

10000-20000 riels 3 

More than 20000 riels 4 

15. 
How much do you earn per month? 
(Skip to 17) 

Under 100$ 1 

100$-300$ 2 

300$-600$ 3 

More than 300$ 4 

16. How much do you earn per year? 

Under 2 million riels 1 

2-8 million riels 2 

8-15 million riels 3 

More than 15 million riels 4 

17. 
What kind of work do you normally do? 

116  

Professional: Teacher Dr 1 

Office work 2 

Factory workder/waiter 3 

Trading/bussiness 4 

Manual labor 5 

Famer/fishing 6 

Security: Police/military 7 

Taxi driver/Motodup 8 

Sex worker 9 

Never work/Student 10 

18. 

Do you usually work throughout the year, seasonally, once 
in a while or you have never worked? 

117 

A full year 1 

By season 2 
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Short time 3 

Never work (Skip to 19) 4 

Now I would like to read a series of statement and tell me how you agree or disagree. 

19. 

My work or income earning situation is mostly stable. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

118a  

 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

20. 

 I am frequently stressed or depressed because of not 
having enough work/problems with farming. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

118b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

21. 

I am frequently stressed or depressed because of not 
having enough income in family. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

118c 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

22. Are you currently unemployed or looking for work? 

No (Skipt to 27) 0 

Yes 1 

23. 

I sometime feel ashamed to face my family because i am 
out of work. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

119a 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

24. 

I spend most of my time out of work or looking for work. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

119b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 
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25. 

I have considered leaving my family because i was out of 
work. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

119c 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

26. 

I sometimes drink or stay away from home when I can’t find 
work. 

Prompt by reading answerPrompt by reading answerPrompt by reading answerPrompt by reading answer    

119d 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

Section 2: Childhood Experience        

I now would like to ask you some questions about your family and your life when you were growing up.  

27. Are your parents divorced? 
No 0 

Yes 1 

28. 
When you were growing up, did you live with your biological 
mother, father or both of them? 

Mother 1 

Father (Skip to 30) 2 

Both 3 

Neither (Skip to 31) 4 

29. 

When you were growing up, would you say your biological 
mother was never at home, rarely at home, or often at 
home? 

201 

Never at home 1 

Rarely at home 2 

Often at home 3 

30. 

When you were growing up, would you say your biological 
father was never at home, rarely at home, or often at home? 

202 

Never at home 1 

Rarely at home 2 

Often at home 3 

31. 

Apart from your biological father, were there other important 
male figures in your life? 

    203203203203  

No 0 

Yes 1 

When you was young, did your biological/step father do the following. Tell me often he did.    

32. 
Have you ever live with your biology father or mother or 
guardian male or female?  

Father/male gardain 0 

Mother/female guardian 
(Skip to Q40)    

1 

33. 
Prepare food 

Prompt by reading the answers    

Never 1 

Sometimes 2 
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204a204a204a204a Often 3 

Very often 4 

34. 

Clean the house 

Prompt by reading the answers    

204b204b204b204b 

Never 1 

Sometimes 2 

Often 3 

Very often 4 

35. 

Wash clothes 

Prompt by reading the answers    

204c204c204c204c 

Never 1 

Sometimes 2 

Often 3 

Very often 4 

36. 

Take care of you or your sibling 

Prompt by reading the answers    

204d204d204d204d 

Never 1 

Sometimes 2 

Often 3 

Very often 4 

37. 

Who had the final word in your household about decisions 
involving children? 
Ex: before letting children do something and schooling 
activities.    

Prom by reading answers    205205205205    

Mother 1 

Father 2 

Both equally 3 

38. 

Who had the final word about decisions involving how your 
family spent money on food and clothing?    

    Prom by reading answers206206206206 

Mother 1 

Father 2 

Both equally 3 

39. 

Who had the final word about decisions involving how you 
spent money on large thing such as buying 
land/house/investment/car?  

Prom by reading answers    207207207207 

Mother 1 

Father 2 

Both equally 3 

Section 3: ATTITUDES ABOUT RELATIONS BETWEEN MEN AND WOMEN    Now, I would like to read 
some statements to you related to male and female relationship. Please tell me how is your agree 
and or disagree with each statements? 

40. 

A woman’s most important role is to take care of her home 
and cook for her family. 

Prompt by reading the answers    

 
301a 

 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

41. 

There are times that when a woman deserves to be beaten.    

Prompt by reading the answers    

301 c301 c301 c301 c 

Strongly agree 1 

Agree 2 

Disagree 3 
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Strongly disagree 4 

42. 

It is a woman’s responsibility to avoid getting pregnant.    

    

Prompt by reading the answers    

301 d301 d301 d301 d 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

43. 

A woman should tolerate violencein order to keep her family 
together.    

Prompt by reading the answers    

301 e301 e301 e301 e 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

44. 

If someone insults me, I will defend my reputation, with force 
if I have to.    

Prompt by reading the answers    

301 g301 g301 g301 g 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

45. 

To be a man, you need to be tough.    

    

Prompt by reading the answers    

301 h301 h301 h301 h 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

46. 

My community thinks that men should share the work 
around the house with women such as doing dishes, 
cleaning and cooking. 
 

Prompt by reading the answers    

305 a 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

47. 

I think that men should share the work around the house 
with women such as doing dishes, cleaning and cooking. 

 Prompt by reading the answers    

305 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

48. 

I think that people should be treated the same whether they 
are male or female. 

Prompt by reading the answers    

302 b302 b302 b302 b    

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 
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49. 

I think that a woman should obey her husband 

Prompt by reading the answers    

303 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

50. 

I think that a man should have the final say in all family 
matters. 

 Prompt by reading the answers    

304 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

51. 

I think that a woman cannot refuse to have sex with her 
husband. 

Prompt by reading the answers    

307 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

52. 

I think that if a wife does something wrong her husband has 
the right to punish her. 

Prompt by reading the answers    

308 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

53. 

I think that when a womna is raped, she is usually to blame 
for putting herself in that situation. 

Prompt by reading the answers    

309 b 

 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

54. 

I think that if a woman doesn’t physically fight back, it’s not a 
rape. 

Prompt by reading the answers    

 

310 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

55. 

I think that it would be shameful to have homosexual son. 

 Prompt by reading the answers    

311 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 
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    Section 4: INTIMATE RELATION    

Now I have some questions related to your relationship with your relative and your couple. If you 
have more than one partner/wife, please report only the most current one.    

56. 
Have you ever had sexual intercourse with a woman?     
401    

No (Skip to Q70) 0 

Yes 1 

57. 
 How old were you the first time you had sexual intercourse 
with a woman? 
402 

Year……………………………. 

58. 
How old is your current wife/partner? 
403 

No partner/wife ((((Skip to QSkip to QSkip to QSkip to Q70)            0    

Year ………………………….. 

59. 
Who has more schooling between you and your partner? 
404 

Same 1 

I’m more educated 2 

She is more educated 3 

60. 
Who earns more money between you and your partner? 
405 

Same 1 

I earn more 2 

She earns more 3 

61. 
Who in your household usually has the final say regarding 
the health of women in your family?  
406 

Yourself 1 

Wife/girlfriend 2 

Both equally 
 

3 

Other household member 4 

62. 

Who in your household has the final say about decisions 
involving your children? 
    Ex: before letting children do something etc    
407 

Yourself 1 

Wife/girlfriend 2 

Both equally 
 

3 

Other household member 4 

No children 5 

63. 

Who has the final say about decisions involving how your 
family spends money on food and clothing? 

408408408408 

Yourself 1 

Wife/girlfriend 2 

Both equally 
 

3 

Other household member 4 
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64. 

 Who has the final say about decisions involving how your 
family spends money on large things such as buying 
land/house/investment/car? 

  

409409409409 

Yourself 1 

Wife/girlfriend 2 

Both equally 
 

3 

Other household member 4 

65. 

This question is now asked to you.    

Preparing food? 

410a410a410a410a 

I do everything 1 

Usually me 2 

Shared equally/done 
together 3 

Usually wife/girlfriend 4 

Wife/girlfriend does 
everything 5 

Neither of us/not living 
together 6 

Other………….. 88 

66. 

This question is now asked to you. 

Cleaning the house? 

410b410b410b410b 

I do everything 1 

Usually me 2 

Shared equally/done 
together 3 

Usually wife/girlfriend 4 

Wife/girlfriend does 
everything 5 

Neither of us/not living 
together 6 

Other………… 88 

67. 

This question is now asked to you. 

Washing clothes? 

 

410c410c410c410c 

I do everything 1 

Usually me 2 

Shared equally/done 
together 3 

Usually wife/girlfriend 4 

Wife/girlfriend does 
everything 5 

Neither of us/not living 
together 6 

Other…………. 88 

68. This question is now asked to you. I do everything 1 
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Taking care of children? 

410d410d410d410d 
Usually me 2 

Shared equally/done 
together 3 

Usually wife/girlfriend 4 

Wife/girlfriend does 
everything 5 

Neither of us/not living 
together 6 

Other……………… 88 

69. 

How often do you have quarrels with your wife? 
 
Prompt answers    
411 

Never 0 

Rarely 1 

Sometimes 2 

Often 3 

70. 
What would you do if you saw a male friend/family member 
use violence against woman? 
430 

Intervene 1 

Hit him 2 

Stop him/Advise him 3 

Console 4 

Ask for help from other/Call 
to police 5 

Do nothing, it’s their 
business 6 

Other………………… 88 

71. 
What would you do if you saw violence being carried out by 
a stranger (man) against woman? 
431 

Intervene 1 

Hit him 2 

Stop him/Advise him 3 

Console 4 

Ask for help from other/Call 
to police 5 

Do nothing, it’s their 
business 6 

Other………………. 88 

Section 5: FATHERHOOD            

Now I would like to ask you some questions about yourself and your biological or adopted children who 
may live with you. 

72. 
How many biological children do you have? 
501 

Number...........................  

No children (Skip to Q82) 0 
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73. 
How old is your eldest biological child? 
If the child under 1 year, record in month.    
502    

Age in year ………………….. 

Months……………………… 

74. 
How old is your youngest biological child? 
If the child under 1 year, record in month. 
503 

Age in year ………………….. 

Months………………………… 

75. 
Do you have any biological children under 18 who do not 
live with you? 
504 

No (Skip to Q78) 0 

Yes 1 

76. In general, do you give money for their upkeep? 
No (Skip to Q78) 0 

Yes 1 

77. 
How often do you give money for their upkeep? 
505 

Every month 1 

More than 3 times a year 2 

1-2 times a year 3 

Less than once a year 4 

78. 
Were you present at the birth of your last child? 
506 

No  0 

Yes    (Skip to Q81)(Skip to Q81)(Skip to Q81)(Skip to Q81) 1 

79. Did you take leave the last time you had the child? 

No  0 

Yes    (Skip to Q81)(Skip to Q81)(Skip to Q81)(Skip to Q81) 1 

80. 
Why did you not take leave? 
509 

Strict at workplace 1 

Busy at workplace 2 

Could not afford 3 

Did not want to 4 

Others 88 

81. 
Did you accompany your wife to any prenatal visit during the 
last or the present pregnancy? 
510 

No 0 

Yes 1 

She didn’t have prenatal 
care 2 

82. 

Do you have biological or adopted children under 18 living 
with you? 

 

511 

No (Skip to Q86) 0 

Yes 1 
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Now I would like to ask you about what you spend more time to do with children under 18 living 
in your home.    
How often do you play or do certain activities with children under 18 living in your home?        

83. 

How often do you play or do activities with the children? 

 

((((Children under 18))))    

Prompt answer    
512 a    

Never 1 

Some 2 

Often 3 

Very often 4 

84. 

How often do you talk about your personal matters with the 
children? Such as their relationship/worries/feeling. 
Prompt answer    

512 b512 b512 b512 b 

Never 1 

Some 2 

Often 3 

Very often 4 

85. 

How often do you help any of the children with their 
homework? 
Prompt answer    

512 c512 c512 c512 c 

Never 1 

Some 2 

Often 3 

Very often 4 

Section 6: Policies        
Now I would like to ask you some questions about your knowledge of the law and policie. 

86. 
Is there a law in your country that guarantees father times 
off when their child is born, also as paternity leave? 
701 

No 0 

Yes 1 

Don’t know 99 

87. 
Do you think paternity leave should be guaranteed by law? 
702 

No 0 

Yes 1 
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88. 

Who do you think gets more property in a divorce or 
separation, the man or the woman or are both treated 
equally? 

703703703703    

Man 1 

Woman 2 

Both treated equally 3 

89. Do you think the property division is fair? 
No  0 

Yes 1 

90. 
Who do you think should get custody of the child in a 
divorce? 
704 

Father 1 

Mother 2 

Both 3 

91. 
Are there any laws in your country about violence against 
women? 
706 

No (Skip to Q94) 0 

Yes 1 

Don’t know (Skip to Q94) 99 

With regards to these laws about violence against women, I now would like to read some 
statements so that you can say how you agree or disagree. 

92. 

 They are too harsh. 

Prompt by reading the answers    

707 b707 b707 b707 b 

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

93. 

They are not harsh enough. 

Prompt by reading the answers    

707 c707 c707 c707 c    

Strongly agree 1 

Agree 2 

Disagree 3 

Strongly disagree 4 

94. 
Do you think there should be legal protection against 
discrimination for people who are gay or homosexual? 
709 

No  0 

Yes 1 

95. 

Have you ever heard of any campaigns in your community 
or your workplace that talk about preventing violence 
against women? 
710 

No  0 

Yes 1 

96. 

Have you ever seen an advertisement or public service 
announcement on TV or radio about violence against 
women? 
(Newsletter/brochure) 711    

No  0 

Yes 1 

 

97. Have you ever participated in an meeting on violence No  0 
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against women? 712 
Yes 1 

98. 
Were you ever taught the men and women’s law (Chbab 
Phoh/Srei)? 

No  0 

Yes 1 

99. Do you think these laws are relevant for Cambodia today? 
No  0 

Yes 1 

100. 
Do you think these laws are relevant for you personally 
today? 

No  0 

Yes 1 

101. Does your home have TV?  847 
No  0 

Yes 1 

102. 
Do you own your own home? 
848 

Sole owner 1 

Share with wife/partner 2 

Share with other person 3 

No 0 

103. 
Have you ever have people in your home go without food 
because of lack of money? 

No (Skip to 105) 0 

Yes 1 

104. 

How often would you say people in your home go without 
food because of lack of money? 
Prompt answer        
849 

Every week 1 

Every month but not every 
week 2 

Not every month 3 

Never 4 

105. 

If a person in your home became ill and $$$ was needed for 
treatment or medicine, how easy would you say it would be 
to find the money? 
Prompt answer, one is possible    
850 

Very difficult 1 

Somewhat difficult 2 

Somewhat easy 3 

Very easy 4 

106. 
I have asked you some easy and some difficult questions. 
How do you feel with these questions? 
 851 

Good 1 

Bad 2 

Neither good or bad 3 
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Section 7: Mass Media Habits    
I now would like to ask you some questions about your media habits. 
 

107. Do you ever listen to the radio?  
No (Skip to113) 0 

Yes 1 

108. 
What radio stations do you know?  
Multiple answers 

FM 88 (Sweet FM) 1 

FM 90.5 (Taprum) 2 

FM 90 3 

FM 92 4 

FM 95 (Bayon) 5 

FM 96 (National Radio) 6 

FM 97 (Apsara) 7 

FM 97.5 (love FM) 8 

FM 98 (Khemerak Phumin) 9 

FM 99     10 

FM 99.5 11 

FM 102 (Radio WMC) 12 

FM 103 (Radio PP) 13 

FM104 (Sovana Phum) 14 

FM105 (Beehive) 15 

FM107 ទ, ទ, ខ ,៩ 16 

VOA (Voice of America) 17 

RFA (Radio Free Asia) 18 

Others 88 

109. 
What radio station do you listen to?  
 
Multiple answers 

FM 88 (Sweet FM) 1 

FM 90.5 (Taprum) 2 

FM 90 3 

FM 92 4 

FM 95 (Bayon) 5 

FM 96 (National Radio) 6 
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FM 97 (Apsara) 7 

FM 97.5 (love FM) 8 

FM 98 (Khemerak Phumin) 9 

FM 99     10 

FM 99.5 11 

FM 102 (Radio WMC) 12 

FM 103 (Radio PP) 13 

FM104 (Sovana Phum) 14 

FM105 (Beehive) 15 

FM107 ទ, ទ, ខ ,៩ 16 

VOA (Voice of America) 17 

RFA (Radio Free Asia) 18 

Others 88 

110. 
What radio stations do you listen to the most 
 

FM 88 (Sweet FM) 1 

FM 90.5 (Taprum) 2 

FM 90 3 

FM 92 4 

FM 95 (Bayon) 5 

FM 96 (National Radio) 6 

FM 97 (Apsara) 7 

FM 97.5 (love FM) 8 

FM 98 (Khemerak Phumin) 9 

FM 99     10 

FM 99.5 11 

FM 102 (Radio WMC) 12 

FM 103 (Radio PP) 13 

FM104 (Sovana Phum) 14 

FM105 (Beehive) 15 

FM107 ទ, ទ, ខ ,៩ 16 

VOA (Voice of America) 17 
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RFA (Radio Free Asia) 18 

Others 88 

111. 

Normally, how often do you listen to the radio?  
Prompt by reading the answers and asking the 
respondent to choose one 
 

2/3 times a day 1 

Everyday 2 

2/3 times a week 3 

Every week 4 

Every a few weeks  5 

Every month 6 

112. 
What times of day do you listen to the radio? 
Multiple answers 

 6:00 – 11:00 AM 1 

11:00  – 1:00 PM 2 

 1:00  –  5:00 PM 3 

 5:00  – 7:00 PM 4 

 7:00  – 8:00 PM 5 

  8:00  – 9:00 PM 6 

 9:00 – 10:00 PM 7 

10:00 – 11:00 PM 8 

11:00 – 12:00 PM 9 

12:00 – 6:00 AM 10 

113. Do you ever watch TV? 
No (Skip to 119) 0 

Yes 1 

114. 
What television stations do you know? 
Multiple answers 
 

CTN 1 

APSARA 2 

TV3 3 

TV5 4 

TV9 5 

TVK 6 

Bayon 7 

Cable TV 8 

Others 88 

 

115. 
 
 
 

CTN 1 

APSARA 2 
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What television stations do you watch? 
Multiple answers 

TV3 3 

TV5 4 

TV9 5 

TVK 6 

Bayon 7 

Cable TV 8 

Others 88 

116. 
Which TV station do you watch the most? 
Read answers and ask respondent to choose one 
 

CTN 1 

APSARA 2 

TV3 3 

TV5 4 

TV9 5 

TVK 6 

Bayon 7 

Cable TV 8 

Others 88 

117. 
Normally, how often do you watch TV?  
Read answers and ask respondent to choose one 
 

2/3 times a day 1 

Everyday 2 

2/3 times a week 3 

Every week 4 

Every a few weeks  5 

Every month 6 

118. 
What times of day do you watch TV? 
Multiple answers 

6:00 – 11:00 AM 1 

11:00 – 1:00 PM 2 

1:00 –  5:00 PM 3 

5:00 – 7:00 PM 4 

7:00 – 8:00 PM 5 

8:00 – 9:00 PM 6 

9:00 – 10:00 PM 7 

10:00 – 11:00 PM 8 

11:00 – 12:00 PM 9 

12:00 – 6:00 AM 10 
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Media Ranking    
I will show you some cards with different types of media.  
Give respondent the cards for media types. Then ask them to rate from 1 -6 and then get the cards 
with answer back.    

From number 1 to 6 in order by asking and answering the following questions.     

119. 
1st Rate: Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 

120. 
2222ndndndnd    Rate: : : : Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 

121. 
3rd     Rate: : : : Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 

122. 
4th Rate: : : : Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 

123. 
5th Rate: : : : Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 
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124. 
6th Rate: : : : Which media are you easier to get information? 

 

Meeting 1 

Friend to Friend 2 

Theatre/Visual arts 3 

Leaflet 4 

TV 5 

Radio 6 

 
Section 8: Literacy Test 
Hand the literacy test sheet to the respondent and ask them to complete it. Do not read out the 
questions. Encourage the respondent to try and complete at the least the first question. After they have 
finished, thank them for the interview, score the test and circle the result code. 

125. 

If answers are all correct, code 1 literate 

If some answers are incorrect, code 2 semi-literate 

If answers are all incorrect, code 3 illiterate 

Literate 1 

Semi-literate 2 

Illiterate 3 

Interviewer comments:  

Please note anything different or unusal about this interview. Please note anything different or unusal about this interview. Please note anything different or unusal about this interview. Please note anything different or unusal about this interview.     

 

 

We are appreciate the time you have spend answering these questions. Your response and those of 
approximately 1500 other men will give us an understanding of men’s roles in society today, information 
that could be useful in making the Country a healthier and better place.  
If there are any of these issues discussed that you would like more information, such as where to go for 
health service in your community, we have prepared a list of such services,  

1. Hand respondent the brochure with list of relevant services in the community 
2. Ask respondent if they have any comments or questions  
3. Thank them for their time 
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1 
Please draw a line from each picture to the correct word

 

                                              

 

 

2 

Please write the name of the 
live every day 

------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------------------

 

3 

Please write the correct number and letter using the picture below

 

 

4 

Please tell me what time it is?
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Please draw a line from each picture to the correct word 

Cow 

 

 

Shirt 

 

       Corn 

 

Please write the name of the village, commune and district where you 

------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------------------

---------------------------------------------------------------------------------------
------------------------------------------------------------------------------------------------ 

 

Please write the correct number and letter using the picture below 

Number-------- 

 

Letter------------------------ 

 

Please tell me what time it is? 

 

……………………………………. 
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